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For progra ms/di sciplines scheduled for compr ehensive review in spring
2015, please compl ete Sections I, II, and IIl.
For progra ms/di sciplines scheduled for ann ual review, please compl ete

Sections Il and IlI.






D. OUTCOMES

Useyour Program Outcome Mapsto assist you in this subsection. Asyou plan your course assessments, keep the higher level
program outcome in mind. While cour se level assessment serves the pur pose of examinin g the teaching and learnin g for that
particular course, it also provides



W as there review and analysis of the data? How did the discipline faculty engage in discussion ? Were any
interventions conducted? Are there any plansto make changesto coursesorimp rovementsin teaching and
student lear



E. PREVIOUSLY SCHEDULED ACTIVITIES

This subsedion focuseson activities that were previously scheduled. An activity can address many different aspects of your
program/discipline, and ultim ately is undertaken to improve or enhanceyour program/discipline, and keep it current.

Activity scheduled What success has been What challengesexisted or | Will activity Will activity
achievedto date on this continue to exist? continueinto AY continueinto AY
activity? 15-167? 16-17?*

1.Building the Hartnell Speech This past year, the team earnedlthough requested since fall
team program. multiple individual awards and |
highest team finish.






*** Please



c) Does thisactivity span multiple academicyears? & YES & NO

If yes, describe the action plan for comple tion of this activity.



B. RESOURCE REQUESTS

If new/ additional resources are needed for your program/discipline, it is important that you identify t hem and project their cost,
and that these resources and costs be considered through the Colleges integrated planning (governance, budget development,
fundi ng decision making, and resource allocation) processes.A resourceis likely to be something needed to support an activity that

yo



APPENDIX A. Strateg ic Pri oriti es & Goals
(



priority 5: | nnovation and Relevancefor Pr



