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Key Findings 

 Overall, respondents 
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Survey Responses 

 Respondents rate Hartnell College positively in all areas. At least two-thirds of all respondents rate 
Hartnell
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Survey Findings 

 

 Respondents prefer to learn about services available to students via email. Eighty-one percent of respondents 
indicate they prefer to learn about available services via email. The Internet (38%), flyers (29%), and social media 
(24%) are the next most popular outlets.  

  

ES 3: How do you prefer to learn more about services available for students at Hartnell College? 

 

 

 

 

 

 

 

 

 

 

 
 

                                                     
 
 
 
 
n = 821. Note: Values add up to more than 100 percent because respondents could select all that apply. 
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Awareness of Special Services 

Figure 1.2: Which of the following special services and programs at Hartnell College have you heard of? 
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Satisfaction With Student Services 

Figure 1.8: What is your impression of these services/programs? 

Percent “Very Positive” or “Positive” 
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Meeting with Counselors 

 

Figure 1.10: How many times have you met with an academic counselor since the beginning 
of the 2015-16 academic year? 
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Online Services 

 

Figure 1.11: How often have you accessed student services/support at Hartnell College online as 
opposed to in-person? 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

23% 
27% 

20% 
17% 

13% 

0%

20%

40%

60%

80%

100%

Never Rarely (one or twice
total)

Occasionally (once a
semester)

A moderate amount (two
or three times a

semester)

A great deal (more than



 
 

 
 
GROWING LEADERS Opportunity. Engagement. Achievement.    www.hartnell.edu 

 

Satisfaction with Hartnell College 

 

Figure 1.15: How satisfied are you with your experience of the following at Hartnell College? 

 

 

 

 

 

 

 

 

 

 

 

 

 
   n = 849-1,052. 
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Overall Student Satisfaction 

 

Figure 1.16: Overall, how satisfied are you with your experience at Hartnell College? 

 

 

 

 

 

 

 

 

 
  n = 1,066. 
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Communication Preferences 

 

Figure 1.19: How do you prefer to learn more about services available for students at 
Hartnell College? 

 

 

 

 

 

 

 

 

 
 
                      
 
 
 
 
 
 
 n = 821. Note: Values add up to more than 100 percent because respondents could select all that apply. 
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